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Let Guides and Trackers 
Direct be your ambassador to 
the gatekeepers of the Safari 
Industries career opportunities.

Use this search to locate and 
contact Guides with the skills 
and experience you have been 
looking for.

Let this easy to use free search 
give you access to a Tracker with 
the experience and skills you are 
looking for.

Guides and Trackers Direct (G&TDirect) is a Company operating in the Hospitality industry specifically offering services to Lodges and Safari Operators that employ Field Guides and Trackers 
working in Southern Africa. Primarily we offer Guides and Trackers with a platform to market and showcase their specific skills and experience from, and, We offer this platform to the industry 
to use for the purpose of employment and other advancement opportunities. The guides and trackers information and the service the Website provides is free to access and use.
Our income is generated by a membership and contract fee, which the Guides & Trackers utilizing the site to display their information pay.

We also provide, A Discussion Forum, helping you make the right decision. Our Business Solutions are researched and presented solely for the purpose of helping you achieve greater profitability 
and savings, maintain your community, staff and environmental responsibilities as well as increase the positive experience had by your guests. And our Safari Management Consulting Service 
that is geared toward helping organizations improve their performance, primarily through analysis of existing business problems and the development of plans for improvement.

GUIDES AND TRACKERS DIRECT

Stefan Winterboer
FGASA Level: 3
Cyber Tracker Level: 2
Experience: > 10 years
Province: Mpumalanga,
	 Limpopo



for more information please visit our website                             

www.guidesandtrackers.co.za
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EclipseCrossword.com

Across

1.	 OPHIOPHAGY—The king cobra feeds entirely on snakes. What 
is this feeding strategy called?

3.	 CONCENTRATESELECTOR—Animals that are highly selective 
of the quality of their forage.

5.	 DETRITIVORE—Feeding strategy describing a species feeding 
on the waste products of other animals in (usually) the aquatic 
environment.

8.	 OSTEOPHAGY—Occasional chewing on bones as a mineral 
supplement.

9.	 GEOPHAGY—Occasional eating of earth as a form of mineral 
suplement.

11.	 CARNIVOROUS—an organism feeding on the flesh of other 
animals.

12.	 HETEROTROPHIC—Requiring organic compounds of carbon 
and nitrogen for nourishment.

16.	 HERBIVORE—an organism feeding entirely on plant matter
17.	 COPROPHAGY—Eating the faeces of another species, primarily 

to ingest pro-biotic organisms.
18.	 FRUGIVOROUS—Birds like the purple turaco are said to be .....
19.	 GRAMINIVOROUS—The correct term for he strategy of eating 

grass.

Down

2.	 AUTOTROPHIC—Relating to organisms that produce their own 
complex organic nutrition by photosynthesis.

4.	 BULKFEEDER—Animals that are not worried so much about the 
quality of their forage, but focus rather on quantity.

6.	 MIXEDFEEDER—Animals that are able to utilise different feeding 
strategies at different times of the year, or even simultaneously.

7.	 BROWSER—Description of an animal that derives the majority of its 
food from the leaves of trees and shrubs.

10.	 INSECTIVOROUS—Feeding on insects e.g. red-backed shrike
13.	 OMNIVOROUS—A secies feeding in equal part on vegetation and 

flesh
14.	 PISCIVOROUS—Feeding primarily on fishes
15.	 GRAZER—Description of an animal that derives most of its food from 

eating grass.

Answers Across
1.	 The king cobra feeds entirely on snakes. What is this feeding 

strategy called?  (10)
3.	 Animals that are highly selective of the quality of their forage.  

(19)
5.	 Feeding strategy describing a species feeding on the waste 

products of other animals in (usually) the aquatic environment.  
(11)

8.	 Occasional chewing on bones as a mineral supplement.  (10)
9.	 Occasional eating of earth as a form of mineral suplement.  (8)
11.	 an organism feeding on the flesh of other animals.  (11)
12.	 Requiring organic compounds of carbon and nitrogen for 

nourishment.  (13)
16.	 an organism feeding entirely on plant matter  (9)
17.	 Eating the faeces of another species, primarily to ingest pro-

biotic organisms.  (10)
18.	 Birds like the purple turaco are said to be .....  (11)
19.	 The correct term for he strategy of eating grass.  (13)

Answers Down
2.	 Relating to organisms that produce their own complex organic 

nutrition by photosynthesis.  (11)
4.	 Animals that are not worried so much about the quality of 

their forage, but focus rather on quantity.  (10)
6.	 Animals that are able to utilise different feeding strategies at 

different times of the year, or even simultaneously.  (11)
7.	 Description of an animal that derives the majority of its food 

from the leaves of trees and shrubs.  (7)
10.	 Feeding on insects e.g. red-backed shrike  (13)
13.	 A secies feeding in equal part on vegetation and flesh  (10)
14.	 Feeding primarily on fishes  (11)
15.	 Description of an animal that derives most of its food from 

eating grass.  (6)
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A portable terminal born of the PRE PAID 
REVOLUTION: selling of pre-paid airtime and 
–electricity. Utilize state of the art technology 
– GPRS – to realize virtual distribution of your 
stock (vouchers). The terminal features an array 
of functions such as a complete management 
system, safety options, high speed transactions, 
reduced communication and battery operation. 
The possibilities are literally endless as the 
system operates nationwide!

We have created a business opportunity whereby individuals and 
organizations can empower and create IMMEDIATE and SUSTAINABLE 
income, for themselves and their communities, through our owner 
option. With the RESELLER option, the organization empowers others 
whilst creating a recurring income for itself.
•  Empowering staff to create opportunities in 
    their communities. 
•  Fulfill organizational community responsibilities. 
Mobile Vending Machine Investment Value	R7000 per unit.
Mobile Vending Machine Resellership Investment Value 
R11 999. 
Generate 2% commission on every sale through your terminals and 
those of your resellers.

Mobile Vending Machine

G&TDirect Business Solutions  

Hand-held Crank Generator which charges 
most Mobile Phones
•  Plug – in your cell phone, crank the 
    handle and your cell phone is charged. 
•  Charges Nokia, Motorola, Siemens, 
   Samsung & Ericsson Cell Phones with 
   the handy adaptors.
•  It has a built in LED torch and is the perfect 

travel companion and addition to your rural survival kit.
•  Empower your staff to save money, turn this into a small 
     business opportunity for the family at home and bring down 
     your staff reliance on electricity saving them money for other 
     important things.  
 
Yours for only R49.99 each

Pro-Volt Universal Cell Phone Charger

•   Fax2Mail Service:  All you need is an Email Address 
    to receive faxes. No additional hardware / software 
    or equipment. One-number-for-life. Save paper & 
    ink. Save documents directly onto your Hard Drive. 
    Fax goes directly to the right person. Receive up to 
    30 faxes simultaneously.
    Earn 10c per minute for each fax that you receive.
•    Business SMS:  We have a computer based BULK 
    SMS Service with a cost of only 50c per SMS instead 
    of the normal 89c. We save you 39c per SMS when 
    you compare this service to any other SMS service 
    and you don’t have to buy in bulk.
•   Business Cell Saver: Using this Stand Alone Phone 
    costs you only 90c per minute. You will save an 
    incredible R1.00 per minute for every call you make 
    from your landline to a Cell Phone. It works on 
    pre-paid airtime and you can budget effectively for 
    the usage of Company funds.

“Even the Largest Ship will sink from the Smallest hole!!”

Office Solutions

SABS approved Fuel Enhancer. Save 30% on your Fuel 
Budget. Add 2ml per liter of Fuel; the fuel enhancer weakens the 
inherent cohesion in fuel molecules thus making atomization 
easier. This produces more effective fuel combustion; you use 
less fuel for the same power and you lessen carbon emissions 
from the exhaust system.
•  Conforms to the South African National Fuel Standard
•  Developed by SASOL engineers.
•  Does not affect your vehicle warranty.
•  Endorsed by Freightliner, Volkswagen, Man and Fuso Trucks. 
•  Can be used in Diesel and Petrol engines.

Future Fuel Investment Value is R170 per liter–this gives you enough for 500L of Diesel/Petrol. 
Do you own maths but a 30% saving on your fuel budget over 500L is worth it, and you keep your 
vehicle warranty!

Future Fuel – Fuel Enhancer






Malcolm Douglas 
V27 Highlands Farm 
Vergenoeg Road 
White River 
Mpumalanga 
 
Tel: 013 7501791 
Fax: 086 6212129 



In 2006, I wrote about a scandal in which toxic waste had been dumped by a Dutch com

pany in Abidjan, Ivory Coast. This they did with no regard for the regulations or for the 

Ivorian people’s safety and wellbeing. As a consequence, seventeen people died and thou

sands more suffer from health problems.  

In 2007, Trafigura (the Dutch company) paid a 200 million dollar outofcourt settlement 

relating to civil claims, but never admitted liability, saying that they did so out of sympathy 

for the people.  

A verdict has finally been reached in which two people were sentenced to 20 years and five 

years respectively in jail, while seven others were acquitted. A massive class action suite 

involving thousands of victims is being prepared in the UK and could begin next year. 

malcolm@enviroskills.co.za 

These small, moist, crescent 

shaped objects can often be 

found beneath certain trees if 

one knows what to look for. 

What is It? 

Back in 1977, when the Brothers Gibb (Bee 

Gees) wrote the song "Stayin' Alive" they 

could never have imagined that 31 years 

later it would be revived as the perfect song 

to perform CPR to!  

At 103 beats per minute, the old disco song 

has almost the perfect rhythm to help jump

start a stopped heart! According to the 

American Heart Association, 100 chest com

pressions per minute is the ideal number, far 

more than most people realize. Although 

properly performed CPR can triple cardiac 

arrest survival rates, many people hesitate 

to do it because they're not sure about keep

ing the proper rhythm—until now.  

A study conducted at the University of Illi

nois medical school proved that when used 

to train students and doctors, the song’s 

rhythm helped them “keep up the rate, 

which is the most important thing," said Dr 

David Matlock, the study author.  

Dr. Matthew Gilbert, a 28yearold medical 

resident, was among participants in the Uni

versity of Illinois study this past spring. 

Since then, he said, he has revived real pa

tients by keeping the song in his head while 

doing CPR.  

He does happen to like a certain Queen song 

with a similar beat. "I heard a rumor that 

'Another One Bites the Dust' works also, but 

it didn't seem quite as appropriate," Gilbert 

said. 





These small, moist, 
cresent shaped objects 
can often be found 
beneath certain trees 
if one knows what to 
look for.



Free to Access and Use!

Access to Guides and Trackers information is for Free.
Logon to www.guidesandtrackers.co.za, and search for the 
Knowledge, Experience and Province you need in a guide or 
tracker. 

You Contact Guides and Trackers Directly. 
No Middleman, No Commissions, No Catch!

What more cost effective recruitment choice is there 
available to you today?

Internet Based, Easy to Use Interfaces!

Large, easy to use icons will lead you through a unique 3-
Step Process to find the guide or tracker best suited to your 
organizational needs. Choose from many options.

In your Own Time! 
 
Why not make G&TDirect your first stop, it’s free, it’s easy?

Search Specific to your Needs!  

Look for the Knowledge, Experience and Province you need 
in a guide or tracker.
ID Photographs make your Choice easier and more specific 
to your Safari Teams exact needs. 
Use the Discussion Forum to get information on what 
interest groups any of your guide choices have, the manner 
of their interactions, their actual depth of knowledge, 
empathy and attitude.  

Take the time to research your Safari Team before you 
employ! 

Where would you find more choice, specific to your needs?

Contact Directly!

Contact your choices directly through E-mail, SMS or 
Telephone Call. No Middleman!

What other system gives you this amount of information, 
directly? 

Support!

Use G&TDirect’s Safari Team Management Consultancy 
service to:

•  Provide you with organizational ‘change 		
    management’ assistance,
•  Strategy development,
•  Development of coaching skills,
•  Technology implementation, 
•  Operational improvement services,
•  Gaining objective advice on your safari operation 
    and team &,
•  Giving you access to our specialized expertise in 
    the field of managing safari teams.

Benefits of the
G&T Direct System

“What is It”? 
The small object depicted is the “spit out” of a fruit bat. When finding a suitable fruit source, the bats pluck a piece and 
retire to a nearby tree to eat it in peace. The real energy of the fruit is contained in the soft flesh and not in the skin or 
the seed. Since bats cannot afford to carry around unnecessary mass, they discard the husks, skin and other fibrous 
parts of the selected fruit. This matter is compressed against the ridged palate to extract.

The loud clicks often heard from Fruit Bats around these feeding stations in the early evening are from the Egyptian 
rousette (Rousettus aegyptiacus).  The tongue is used to emit these “clicks” which aid the bats orientation in low light 
conditions. Since sight and smell are the main senses used to locate fruit bearing trees, the “tongue click” has not 
developed into the “larynx click” used by the Microchiroptera sp. more advanced echo-location systems. 

New research shows that lion manes do not help protect 
fighting lions as was commonly thought. The real purpose of 
a lion’s mane is not as simple as it may seem. Many biologists 
have surmised that because of the intense rivalry between 
males (for territory and females) the mane has evolved to 
protect the vulnerable head and neck region during fights.
 
Recently, more and more field biologists have realized that lions 
seldom target the head area during fights and have begun 
to think that the mane has another function. To discover this, 
evolutionary biologist Peyton West and her colleagues from 
the University of Minnesota used life-size lion dummies to 
test if manes indeed offered protection. The researchers first 
lured some lions to the testing area by playing tapes of hyenas 
feeding at a kill, and then presented them with the fake rivals. 
The real lions didn’t attack the models at the neck, but on the 
back and hindquarters calling into question the protective-
mane hypothesis. To see if the males were avoiding the neck 
because the mane was acting as a shield, the researchers 
repeated the tests with “maneless” fakes. But even with 
these exposed-neck models, the real lions went first for the 
backside. “We were pretty surprised to find so little evidence 
for protection,” West says. But it turns out those shaggy manes 
are used for attracting females. In previous researchpublished 
in 2002, West had shown that males with longer and darker 
manes were older, better fed, and better fighters. And because 
females rely on males to protect their cubs, it makes sense 
that females would prefer males with large manes. “Just as 
songbirds can advertise their quality though visual cues, 
so, apparently, do lions,” says field biologist Jon Grinnell of 
Gustavus Adolphus College in Minnesota.

Research led by Dr Bruce Patterson from The Field Museum 
shows that a lion’s mane can vary in thickness depending on 
the local climate and is not a result of evolution. Although 
useful for attracting a mate, a thick mane also comes at a price: 
it takes energy to grow and maintain, is cumbersome, makes 
a lion more visible and therefore can alert prey, can harbor 
parasites and most importantly, retains heat. In a northern 
climate, it helps a lion keep warm but in hotter areas, the lion 
risks overheating and so differential hair growth keeps the 
mane thinner.

COMMENT: - most guides in South Africa would have known 

intuitively that the mane is important for mate attraction and 
status, but it is important to remember that lions are not only 
found in South Africa. What happens here does not always 
happen elsewhere. Historically, lions were found very widely 
throughout Africa and Asia and taxonomists have allocated at 
least 23 sub specific forms to Panthera leo – largely based on 
the density, length and extent of the mane. The discovery
that mane quality is climatically based is very significant 
for lion conservation in that the species might be far more 
homogenous than previously thought.

Lion Mane Myths
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Read This

Are you sick and tired of running out of Airtime or Electricity when you are far from a 
vendor? OR, Do you need to buy Airtime for a family member and are far away from 
them or a vendor?

Top –Up on Airtime or receive a Telkom voucher with a sms, phone call or email 
To any mobile phone from Anywhere.

For as little as R50 get access to G&TDirect’s Mobile Top-Up Service. 
Call 083 416 1443 or 082 326 6292   now to get more information. 

Guides and Trackers Direct run a monthly photograph 
competition. The competition aims to gather photo’s 
celebrating South Africa’s rich biodiversity. 
What kind of Photos are we looking for?
Any photo’s that inter alia capture animal, plant, insect, 
amphibian, reptile and landscape, etc behaviour, body 
forms and functions, feeding or breeding activities, beauty, 
inspiration and joy.
You may submit 3 photos per month in jpeg format, 300dpi 
resolution, and 90mm x130mm in size. Email them singularly 
to stefan@guidesandtrackers.co.za with your name, contact 
details and a short description please.

Photograph Competition

(Picture Source: Google Images – Full Credits go to the Photographer)

Parts of this Article were downloaded from the internet and all credit goes to the Author thereof.

•  On-site training and assessment of your guides and  trackers.
•  Develop effective training manuals and assessment tools.
•  Talks, discussions and demonstrations can be arranged for guides, 
     trackers and guests alike with Malcolm Douglas’s encyclopedic 
    knowledge an absolute highlight.
Contact Malcolm Douglas at malcolm@enviroskills.co.za or 
Call him on 083 233 5264.
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www.guidesandtrackers.co.za

Contact Us
Guides and Trackers Direct.
Company Registration number: 2007/027725/07
Physical Address: No. 9 Cybercon House c/o Lenchen South and Embankment Avenue, Centurion, South Africa 0157
Postal Address: P.O.Box 3053, The Reeds, 0158 Centurion, South Africa
Office: 083 816 1443 - Mobile: 082 326 6292 - Fax: 086 692 4939
Email: info@guidesandtrackers.co.za - For General Enquiries and: stefan@guidesandtrackers.co.za for the CEO

Become a member and benefit in many ways.

www.fgasa.org.za

THE FIELD GUIDES ASSOCIATION OF
 SOUTHERN AFRICA

The philosophy of FGASA is to promote a high 
standard in tourist guiding, skills development 
and job creation within the tourism industry.  

Recommended minimum requirements: 
DEAT registration and a Drivers License. 

Send your C.V. to Alan.y@singita.com
or call Alan @ 013 735 5456

 

CNR.  Koedoesnek  &    
G rysbok  st s  P.O.  Box  600 45  
Waterk l oof  r i dge  P i erre  van  Ryneve ld  
Pretor i a  00 45  
018 1   

Te l :  (01 2 ) 34 7- 1917/8  
Fax:  ( 01 2)  34 7-25 75  
Int.  Te l :  +2 7  12  662 -

162 0 
E-ma i l :  

c askay @i afr ic a. c om  

•  We provide solutions to the medical preparedness 
   of lodges.
•  Gain true competence in first aid & incident  
   management.
•  We consult to the industries best lodges & operations.

Contact simon@trma.co.za or Call Dr. Simon King at 082 775 1914   

We load new and re-manufactured hunting 
ammunition for all your requirements. We 
offer a large variety of projectiles, either lead 
based or mono-metal solids.
Supply or trade in your brass and we will 
drastically reduce your expenditure on carry 
and practice ammunition. Call us on 
012 644 2415 or after hours call Ivan on 
082 926 0406. More info on our Website at 
www.ngammo.co.za

Suppliers & distributors of:
Camelbak rucksacks; Survival equipment; 
Multicam Camo clothing; Rifle & spotting 
scopes; Laser range finders; Binoculars;
Flash lights; Thermal viewers & night vision

Tel:  +27(0)12 6644850
Fax:  +27(0)12 6648783
Email:  msequipment@lantic.net
Website:  www.msequipment.co.za

 

Sabi Sabi Private Game Reserve are leaders in Field Guide Training and 
Employment. Secure your chance of getting into our award winning 
safari team by sending us your details. 
We run multiple selection and training camps during the year.

Contact details:  Eugene Fuhri Tel: 013 7355 656
Email:  safarimng@sabisabi.com

Contact us for all your Game Drive and Safari vehicle requirements

Factory:  	 (011) 845-4602
Sean:      	 (+27)82 457 0526
Cliff:      	 (+27) 83 280 4840

S.M.A.R.T.
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The S.M.A.R.T. Solution
Systematic Medical and Response Training

RESUSCITATION THROUGH EDUCATION

Wilderness Emergency 
First Aid
Fire Fighting Courses
Essential Life-skills 

•

•
•

Realistic Practical 
Scenarios
Stimulating and Inter-
active Course

•

•

For more information call: 082 358 5646, e-mail: smart@altonet.co.za or visit www.smartresponse.co.za


